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Data Analysis, Technology & Market Segmentation
The Customer Preference Category
A product category is simply a classification or type of product. Companies usually create product categories to organize their products into groups. There are several customer categories but for this assignment, I have selected the customer preference category. Customer preference category of products are those products that appeal to the customer preferences (Sha et al., 2017). Customers have different preferences and as such, products are created to attract the customers by concentrating on preferences. This product category has been designed to target the market segment of consumers who are easily appealed to and attracted by products and their characteristics. There are customers who prefer certain products due to the characteristics that they possess. I can be able to tell through the ways in which the product category has been formulated. The evidence is in the added features that the products contain and which are used to attract customers. Consumer data is used to analyze the percentage of consumers that have preferences for certain products and this information is used to expand the category of consumer preferences s by adding more products. The evidence is in the surveys that are conducted by organizations which are then used to promote the products in this category through advertisements. 
[bookmark: _GoBack]The understanding of the market technology will help the manager of a new brand in the sense that he or she will be aware of the use and importance of technology in the promotion of the new brand. The manager will be able to use digit means to promote the new brand. One future application of technology is neural networks. This form of technology will extract meaningful insights from large quantities of information and recognize patterns related to shoppers profile (Carlini & Wagner, 2017). This concept is very useful in that it will provide a framework that will enable the organizations to get critical information regarding the preference of the consumers. They will enable able to dissect this information and come up with a detailed analysis of the components of the product category. The concept can only be applied in the future as it is still in its initial stages.
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